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What You’ll Learn Today 

©2016 Watermelon Mountain Web Marketing 

 Niche social media – what they are and when to 

use them 

 Fundraising with social media sites 

 Integration with other methods of online marketing 

 Marketing exercise 

 

 

2 



New Tools, Old Rules 
www.junctionsolutions.com 
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Target Your Audience 
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 by interest area 

 by geographical region 

 by demographics 

 by contextual reference 

 by behavior 

4 



Using Social Media for 
Niche Objectives 
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 Reach a defined, well-motivated audience 

with targeted message 

 Volunteers 

 Donors 

 Auditions/Reviews/Gallery Owners 

 Event attendees 

 Network with other art professionals 
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Increase Volunteer Participation 
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 Facebook 

 create organization page to connect to your 
organization & build loyalty 

 ask volunteers to share your posts  

 recognize and thank volunteers 

 Set up Facebook groups for each project 

 Use photos! 

 LinkedIn & Meetup  

 Recruit new volunteers to an event or project 
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Increase Event Attendance 
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 Facebook 

 Create an online invite and event signup page 

 Use photos of past events to encourage attendance 

 Twitter  

 Buzz-building with anticipation and timeline 

 Pinterest, Instagram, Snapchat 

 Use videos & images of past events to build interest 
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Niche Social Media: Art Blogs 
myartspace-blog.blogspot.com 

 Branding 

 Build relationships 

 Reciprocity 

 Assistance 
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Niche Social Media: Visual Arts 

www.behance.net 

www.artfire.com 

www.deviantart.com 

www.artfire.com 

www.imagekind.com 

www.artpromotivate.com 

www.artists2artists.net 
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Niche Social Media: Design 

 

 

www.dribbble.com 

www.ravelry.com 
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Niche Social Media: Photograpy 

www.500px.com 

www.fotolog.com 
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Niche Social Media: Writing 

 

www.librarything.com 

www.goodreads.com 

www.book-in-a-week.com 

www.writerscafe.org 

www.writers-network.com 
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Niche Social Media: Performing 
Arts 

 

 

www.dancelinked.com 

www.dance.com 

www.danceera.com 
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Niche Social Media: Music 

www.vine.co 

www.hip-hop.net 

www.jamendo.com 

www.singin.com 
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Raise Funds with Social Media  
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 LinkedIn 
 create a Company or Showcase page 

 link to your online fundraising page 

 reach out those who have viewed your profile 

 Kickstarter or other crowdfunding site 
 Use for specific projects or campaigns 

 Facebook 
 spotlight a new fundraiser on your page every month 

 offer ‘family challenges’ or ‘workplace challenges’ so 
groups of people who know each other can get involved 
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Crowdfunding for Creatives:  
How to Choose a Site 
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  Ask network for suggestions and investment 

  Determine how much money you need for your project  

  Research platforms to determine which are good fit and 

 have been successful for similar projects 

  Choose a platform that complements your project, e.g.,  

rewards model or equity model 

  Evaluate platform costs for cost-efficacy, duration of  

 campaign, and when  you can access funds 

  Check that site is easy to build and customize, with 

      support available 

  Look for opportunities to build trust & credibility 
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Crowdfunding for Creatives  
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Site Best For Info 

Kickstarter.com artists, designers, or inventors 
5% fee + 3-5% to Amazon Payments, 
which processes contributions. All or 
nothing (AON) 

IndieGoGo.com 
anyone with a idea and willing 
to compete 

4% fee if $ goal met; 9% if not + 
2.9% fee to 3rd party for payment. 
Keep it All (KIA) 

ArtistShare.com artists to become businesses 5% fee. KIA 

FanFunded.com 
art, literature, music, design or 
other creative effort 

5% fee+ 3-5% for CC processing KIA 

Crowdfunder.com music, film, theater, arts  5.5% fees. AON 

GoFundMe.com creative arts, music, film 5% fee + 3% processing fee. KIA 

Give2Gether.com for non-profits only 
Monthly license $300-$4500 + 2-5% 
fees. AON 



Kickstarter 
kickstarter.com/projects/blackouttheatre/wrinkle-writing-showcase 
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Integrate with Other Methods of 
Online Marketing 
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 Online Events Calendars 

 E-Newsletters 

 Online Press Releases 

 Review & Testimonial Sites 

 Vertical Sector and Local Directories 

 Maps 

 Banner Ads 

 PPC Ads 
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Online Calendars 
www.alibi.com/events/Arts.html 
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E-Newsletters 
www.vsartsnm.org/pdf/Newsletters/NorthFourthNewsletter_Jan-July2015.pdf 
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Press Releases Online 
www.newmexicoculture.org/news/2016/whorl-tooth-sharks-swim-into-albuquerque-may-14th 
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Testimonials & Review Sites 
www.writerscafe.org/writing 

©2016 Watermelon Mountain Web Marketing 23 



Yellow Pages & Directories 
www.beyondtaos.com/art 
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Maps – Yucca Gallery 
www.google.com/maps/place/Yucca+Gallery+Inc 
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Online Banner Ads  
www.nmmagazine.com 
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PPC Ads 
www.google.com/search?q=new+mexico+artists+painting 
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Time to Solve a Marketing 
Problem 
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Resources  
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Jan Zimmerman 

Watermelon Mountain Web Marketing 

info@watermelonweb.com 

(505) 344-4230 

watermelonweb.com/resources 
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